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"I've always considered myself a designer rather than an artist," explains Kenzo
Minami. "Each time | am given creative freedom, | tend to impose restrictions and logic,
because without it, there is no backbone to what | create."

Kenzo Minami

Moving to New York to study industrial design at Parsons in 1994, Minami began his
career building sets for film and television before turning to graphic design. "l realized
everything | was making in 3-D was being seen two-dimensionally on a TC screen
anyway," Minami says. Since then, he's designed limited-edition sneakers for Reebok
and Vans, invitations for Raf Simons and a toy for Kidrobot, which MoMA adopted inot
its Architechture and Design collection. Perhaps most indicative of Minami's sphere of
influence, Mercedes-Benz chose him to reporesent the present day in its 2007 Famous
Cars Famous People show. His intricate "Synchronization” print melded automotive and
musical imagery and was exhibited alongside pieces by Robert Longo, David Hockney
and Andy Warhol.

Minami's garment line - that features the same meticulous graphics and ideological
allusions perppered through his work - is now in its 13th season, and this fall saw the
launch of his design for Microsoft's Zune HD player, compositions for Dell's laptop
Design Studio and "Remakes," a solo show at Manhattan's Soho Grand Hotel. As the
title suggests, the new pieces explore the notion that history repeats itself...



